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— | #Z B4 ® Rethink about consumption in the post-modern global world.
® Compare and contrast between Strategic Brand Management (SBM)
and Cultural Strategy Model (CBM) paradigms.
® Apply the frameworks discussed in the course to revitalize existing
brands, or create new brands.
® (Create iconic brands that are relevant to the consumption context in
the moment.
® Understand cultural identity and the ethics of identity.
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Course Introduction 3
1 : From Marketing
Ideology to Branding Ideology
9 : Brand Positioning/ 3
Targeting
3 : Brand Resonance 3
and Brand Value Chain
1 Case Presentation/ Ph.D. Seminar 3
/Individual Presentation/
5 : : Cultural 3
Authenticity and Branding
6 : Integrated 3
Marketing Communication, Retailing
7 Case Presentation/ Ph.D. Seminar 3
/Individual Presentation/
8 : Pricing Strategy 3
9 Case Presentation/ Ph.D. Seminar 3
/Individual Presentation/
) : An Introduction to 3
10 Cultural Branding Model
: Brands as Cultural
Forms
1 Case Presentation/ Ph.D. Seminar 3
/Individual Presentation/
7 : Mega Event and 3
Branding
L : Brand
Architecture and Brand Extension
13 Case Presentation/ Ph.D. Seminar 3
/Individual Presentation/
14 : Branding 3
Overtime
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: Branding Over
Geographic Boundary

Case Presentation/ Ph.D. Seminar

15 /Individual Presentation/

16 | Ph.D. Seminar /Individual Presentation/

17 | Final Exam

LW | wW|w| w

8 Branding Research Consultation/
Discussion
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Office Hours: Wed 2-5pm or by appointment
Email: fkao@mail.ncku. edu. tw
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Open Book Final Exam / Self-learning Evaluation 30%

Case Analysis 30%

Individual Seminar / Presentation 20%

Online Participation/ Classroom Attendance 20%
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